
Planning My Initial Campaign 

Time and Again 

After researching a number of short film campaigns on 

social media and crowdfunding, I plan to use social 

media as the main platform for my campaign. This is 

because I have found that the ones on crowdfunding 

have a higher production budget than the film I intend 

to make, so this would be a tough platform to use as I 

wouldn’t be able to match incentives that other 

campaigns do. I have found this information through 

crowdfunding campaigns such as for ‘Time and Again’ on 

Indiegogo, a short film about ‘the story of Maggie and 

Theo, two old friends, both haunted by their memories, 

who must choose between the reality of the present or 

taking a chance on changing the past for the good of the 

future.’ where they used a range of incentives and perks 

to promote the film, but also used celebrity 

endorsement through a professional actor and also a 

director. This production is successful in its own way as a 

crowdfunding campaign but I feel this wouldn’t be a 

relevant feature of my campaign.  

Curfew 

Other films short films didn’t use crowdfunding as a platform 

to promote their product, but simply just used social 

networks. ‘Curfew’, a short about ‘Richie who, at the lowest 

point in his life, gets a call from his estranged sister, asking 

him to look after his nine-year old niece, Sophia, for a few 

hours’, set up a successful Facebook page to campaign and 

promote their product. They included detailed amounts of 

information including news on the production, information 

about the story, the cast and crew and contact information. 

They also used vibrant pieces of media to home in their 

audience such as images and videos. They also constantly 

kept up to date with their page, but also other forums and 

networks, such as Twitter. After this research, I feel social 

media will be a more useful platform for my campaign than 

any other as it allows me to reach a wide target audience and 

it can successfully if well planned and managed. 

 

 

https://www.indiegogo.com/projects/time-and-again-short-film-drama#/
https://www.facebook.com/curfewfilm/


The Maker 

The Maker is another example of a short film that used 

crowdfunding for their short film, this time using Kickstarter. 

‘The Maker’ is the story of ‘an aging man with the rare power to 

change people's souls who struggles to teach his replacement his 

mysterious trade.’ This campaign uses Kick-starter’s features to 

create a successful campaign. Much like the Indiegogo campaign, 

they use incentives and perks to gain the target audiences 

engagement but they also use a detailed description of their 

risks and challenges, short film idea, budget breakdown, impacts, 

a video about the production and the cast and crew, which is 

more likely to improve their chances of the audience being 

engaged and donating because they clearly show all aspects of 

the film and they have thought it through thoroughly. As I stated 

previously, I don’t think this is relevant to my own campaign as 

Kickstarter is aimed at larger budget productions and mine isn’t 

one of these so it would have no effect on my production. 

Utilising Social Networks 

I also researched some information on how to create a successful social media campaign. 

This included looking at an excerpt from a book, titled ‘Utilising Social Networks’. This 

document gave useful tips on how to use social media to a filmmaker’s advantage. It first 

states that it is a good idea to have a minimum of Facebook and Twitter pages for the short 

film you produced, but just having them isn’t enough. They need to be used successful to be 

effective as a campaign strategy. You should offer people incentives on social networks to 

encourage your audience to go to your website or sign up to an email list, and hopefully view 

your end product. Some tips they say is to personalise the pages to fit the film, use, 

comments, email and direct messages to connect with fans and answer them, embed the 

trailer and media for the film and link all sites together to allow easier and wide spread 

access.  

My Campaign 

After this research I have looked in to, I have decided that I intend to use Facebook as the 

main platform for my campaign, while also using Twitter, YouTube and possibly Instagram as 

other methods and linking them together. My decision to use Facebook as my main platform 

for the campaign comes from the research I have done into it and it has many benefits. It has 

proved successful in generating an audience for many short films that have gone on to win a 

number of awards.  

If I use Facebook as my campaign platform, I will make sure that I create a page that is 

successful in what it is intending to do. I will do this by first setting up the page and filling out 

all parts of information in the profile box, such as a description of the production and some 

information on the cast and crew. I will also use vibrant pieces of media to engage the 

https://www.kickstarter.com/projects/andrewesteskennedy/the-maker-a-short-film/description


audience, such as images and visuals to do with the production and the page. I intend to use 

all of Facebook’s features to engage the audience. I will first off, constantly update the profile 

and keep posting on this profile as this shows the audience that I am dedicated to them 

through the page, and this shows a dedication to the film. I will also stay active on other 

forums and groups that are relevant to the production, as this will help to gain more viewers 

who haven’t yet visited the page. Notes is a part of Facebook that is similar to a blog, and I 

will constantly keep this updated with news of the production so that the audience can 

constantly find out what is happening with the production in a short section that is different 

from the pages content. I will make use of the events tool to keep the audience notified on 

key dates from the production. This will all make a successful campaign from the research I 

have done but I will also use incentives on my page as would be done on crowdfunding sites. 

These incentives will include the audiences names in the credits, possibly PDF downloads of 

the script sent to them and a community section where the audience can talk and comment 

about the production and offer valid views and ideas that will help towards the production of 

the film. This may then encourage the audience to keep attention on the film and also go and 

follow other social media sites through the links I will include. Overall, I believe this would 

make a successful campaign for the short film I am producing and I will keep evidence of all 

that I do to set this page up in my blog. 

The other social networks I will link to will be Twitter, YouTube and possibly Instagram. 

Twitter is useful for posting short amounts of information and updates about the film, but 

this doesn’t allow as much information to be shown as Facebook has, which has given me the 

idea to use Twitter to update fans on the production stages, whilst I use Facebook as the 

main base of operations. Twitter can also be useful for promoting the Facebook and YouTube 

pages with people quicker, a way of following important people in the industry to try and 

recognise you, tweet on subjects that are controversial, get everyone that you know on 

twitter and allow them to follow the page, reply to tweets and comments that mention the 

page so I keep engaged with the audience, ask followers questions and use the answers to 

my advantage. Doing this will allow me to keep a more easy and cleaner method of updating 

the audience about the product whilst driving traffic to the Facebook page and YouTube 

pages. I feel this will be just as successful as the Facebook page if it has been successfully 

planned and executed.  

 

Sources: 

https://www.indiegogo.com/projects/time-and-again-short-film-drama#/ 

https://www.facebook.com/pg/curfewfilm/about/?ref=page_internal 

https://www.indiegogo.com/projects/time-and-again-short-film-drama#/
https://www.facebook.com/pg/curfewfilm/about/?ref=page_internal

