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Evaluation of Film Campaign 

https://www.facebook.com/ProjectPeculiarStudios/ 

 

After a few weeks setting up and using my campaign, I can begin to evaluate the success I have had 

with it up to now, bearing in mind I will continue to use this page over the course of the production.  

Overall, I believe the campaign wasn’t as successful as I had originally planned it to be. In the past 28 

days of the campaign, my page was liked by 15 people, reached a total of 87 people and the posts 

were engaged by 56 people. After the research that I had conducted into creating a successful page, 

this was below the expected achievement. This could be down to the way the campaign is set, as it is 

lacking in many pieces of content that an audience looks for in a successful campaign, such as behind 

the scenes content. 
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In many aspects, the campaign has proved to be successful in sharing content, even if the content is 

lacking what the audience is looking for. First off, I believe I have included many descriptive posts to 

do with the production of the film. This is to keep the audience up to date with how the production is 

coming along, which gives them the feeling that they are always considered during the production of 

the film, as it is them that the product is made for. Also, the posts guide the reader well, which has 

meant that they are addressed in a direct and flowing tune so they don’t get bored or undistracted 

when reading the page. I have also fully filled out the about section, including all the relevant 

information including a plot outline, genre, release date, other websites and contact information. This 

allows the audience to read this section and find out more to do with the production if they like it. 

 

I have also included engaging graphics on my page, through an effective poster design, banner and 

profile picture. These are all the same graphics, just reordered and reshaped to fit the area. The 

poster is simple in design, but is intriguing and creative in terms of the graphics and lettering. I have 

the production company logo in the bottom right corner, to show who is making the film. I have also 

included the main image of a forest/field in an oval shape with a glow around, which links to the film 

as this is the portal that is opened and shows a sneak peak of the final destination the characters go 

to, as a sneak peek to what is coming. I have then also added in the film title, but instead of being 

simple text, I have added in a different image of the forest into the text background. I then added my 

own name logo I use on all things to the top, to let the audience know this is my film. This set of 

graphics in the poster intrigues and engages the audience as it has a mysterious feel to it, and doesn’t 

reveal so much about the characters directly, but does it through the graphics. The portal 

representing Eden’s character’s ability, and the text also representing the mysterious relationship the 

characters will have, with the way the text is straight and bold but the image is hidden in the shadows, 

much like Eden is to Edward. The forest field image also reveals a peek at the location of the film but 

not its relevance as being paradise, but this could be inferred from the title of the film, Eden being 

another word for Paradise. The intriguing design of the graphics and the inferred meanings are 

effective in engaging the audiences eye, but also their theories on the feels plot and meaning.  

All of the strengths I have included seem to have proved somewhat successful in gaining the attention 

of a small portion of the teen niche/ tribe wired target audience. This is the audience I had originally 

planned to target, which means I could potentially use the small audience I gained to spread the word 

of the film, expanding my audience through their interaction, such as if by passing the word of the 

film on, the audience could unlock an incentive.  

I feel the reason a sufficient amount of the target audience haven’t been reached is down to the 

content that is missing. Although the graphics are intriguing and eye catching and the reader is guided 

well through the updates, I feel there are many persuasive things missing that would attract a wider 

audience.  
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First of all, although the posts are descriptive and informative, which is what they are intended for, 

they are lacking in being persuasive and entertaining, such as adding in little anecdotes and behind 

the scenes descriptions that are entertaining for the audience to read and persuade them to stay with 

the page and production. 

Another thing I feel could be done to attract a larger audience is to use more psychological 

techniques like the ones I researched. As this is only a social network campaign, no donations are 

being made, which means incentives of value are not needed to compare with the amount of pledged 

money. This means using other incentive techniques, which could be through posting snippets from 

pages of the scripts, storyboards and other pre-production documents. I could also add more behind 

the scenes content such as short videos or images from the production. If I was to do this, I could use 

it as an incentive for people to promote the film to other people to get better peeks at more of the 

behind the scenes documents direct to their inbox on Facebook or email. This could work as a method 

to create envy in the audience with some people promoting the page and getting behind the scenes 

access before others, prompting some of the audience to be envious of others, and doing the same to 

get better behind the scenes access, as this is something all modern audiences want to see. If not 

behind the scenes images and video, then maybe I could begin to add more teaser images and videos 

from the final cut of the film to engage the audience, and persuade them to stay for the final film. 

I could also make the page more interactive in many ways. I could ask more questions to the audience 

and conduct polls and quizzes to do with the production but also other things happening in the real 

world. I could also have a conversation with them through the comments, asking them for feedback 

on the production and what they think should happen. This would potentially make them feel closer 

to the production and more like they are a part of it than just being the audience.  

I could also use the page not just as a campaign platform find people who could be helpful to the 

production, such as trying to find more experienced media students to fill in the crew of the 

production working on cameras, sound equipment etc. I could also use this to find actors for the main 

characters and extras in the background rather than using myself and others. I could also find and 

challenge music artists to create a song or soundtrack for the film, which would make the film more 

independent and unique. This would help the production in a big way and allow the audience to 

potentially have a role in the film and be credited for it. 

In some feedback I received from a viewer of the page, he said: ‘I think the banner and poster is very 

creative and eye catching, it adds an edge of mystery to the film. I also like the way the posts all flow 

together and are easily readable and relevant to the advancements in the production. I think to 

improve, maybe add more visuals and behind the scenes like scripts and clips. Maybe also start 

making more frequent posts, at least one every day.’ 

From this evaluation and feedback, I have found many ways to improve as I go further on in this 

project, as I will be using this page as my platform to engage with the audience. To improve I have 

decided I am going to start posting more regularly, at least once or twice a day, with behind the 

scenes images and videos, maybe also some other visuals that are done, and making these posts 

more entertaining and engaging while still being descriptive of the films progress. I will also try and 

use more persuasive psychological techniques to keep the audience engaged by offering them sneak 

peeks at behind the scenes documents directly if they engage with the page and promote the film. I 

could also offer them the chance to be credited at the end of the film. I will also interact with the 

audience more through polls and questions, and collecting comments from them that help towards 

the projects effectiveness and completion. I may also try and find some creative people in the local 

area to be a part of the cast and crew, as I feel this could help with the final product in a major way. 
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I intend to use this Facebook page throughout the full project, right until the release of the film next 

year. I will keep trying to keep the audience engaged and interested in the film by posting more 

regularly and using the improvement techniques I have highlighted. I am thinking of keeping the 

audience intrigued by posting small snippets of clips and pre-production documents from the 

production and keeping them updated at all times. I think this will engage more of the audience and 

maybe help to find more of the target audience. I will make this page more effective for its use and 

reflect everything I am about as a filmmaker and the project is as a film, which will begin with the 

proof of concept scene being uploaded and feedback being gathered from this. 


