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How To get noticed on YouTube 

As YouTube is one of the biggest video sharing platform in the world, with over a billion users 

and 100 hours of footage uploaded each minute. This means that, although it is the best 

platform for reaching a large audience, it can be difficult for a video to be found in the billions 

of other ones available. Therefore, it is best to use the features YouTube has on offer, so that 

my video will easily found amongst the other videos on offer. I have decided I will upload my 

film to YouTube so I will take all these steps to ensure that my film is viewed by the intended 

target audience. 

Title 

The first thing the audience sees on YouTube, apart from the thumbnail, is the title. YouTube 

is known to have my clickbait titles that bring in viewers by deceptively lying about the 

contents of the video. Although this is a method that is used widely and can be useful, this 

wouldn’t work for my particular video as it is a film. To bring in viewers through the title, I 

would have to make it eye catching, that clearly states what the film is titled. This should grab 

the audience’s attention to view the video from the title intriguing them to find out more. 

Thumbnail 
The thumbnail is also the first thing the audience sees when on YouTube. An image from the 

video is often good enough for a thumbnail if it intrigues and peaks the interest of the 

audience. Many videos have specially made custom thumbnails to bring in the audience. 

Though, as good as this feature is as a tool to bring in the audience, a custom thumbnail can 

only be added by verified content creators, so unless I verified my account, I wouldn’t be able 

to do this. This means that I must find a way to choose a good quality and intriguing 

thumbnail to draw in the audience’s attention. 

Description 
The description to a video isn’t as useful for the video to be found as most think. The 

description section on YouTube is a place to give a summary of the videos contents, link to 

any external sources, ask questions, add in copyright rights etc. This is important to a video 

and to its audience on the platform, but it isn’t useful in drawing in the attention of the 

audience and allowing it to be found. I will use a good detailed description when I upload my 

film to the platform, but I know this will not help to draw in any of the audience’s attention. 

Tags 
One of the less know but easiest ways to reach the audience your aiming for is to included 

tags on your video. This means that your video will come recommended when the audience 

views a similar video to yours, and when the term is searched for, your video will come under 

this search term. For my video, I will include tags to make my video easier to find. These tags 

will be terms such as ‘Short Film’ and ‘SCIFI’, though I will also include a tag for the film’s title, 

‘EDEN’ so my film comes up when this term is searched. 
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Playlists 
Playlists can also be a good way of your video being found, though this can only work for a 

large-scale channel. If a playlist is created containing all videos to do with the specific video, 

or a collection of all videos made by a creator or filmmaker, these playlists tend to allow the 

audience to discover videos they have never seen by the creator before. This idea won’t work 

for my film just yet as there is only this one video, but if I ever make more, I could use this 

method to allow this and many other films to be discovered by the audience. 

Share 
The share section is a good tool to share the video to other social media sites and pages. This 

allows the video to be quickly shared on other social media pages such as Facebook and 

Twitter. There is also the video URL to link the video on a site or embed it into a webpage. 

This is useful for other pages I have such as my blog as the film will not only reach a wider 

audience through a different platform, it also promotes my channel and my work, but also 

my social networking and my blog. The other positive to this is that the audience can use 

these features too, which means they can share the film with friends and gain more views for 

the video. 

Advanced Settings 
The advanced settings section is accessible when the video is uploading or in editing mode 

afterwards. In these settings, the most important settings that apply to my film are the 

category settings and the comment settings. The category setting is useful for the audience 

to discover the video easier as, my video will be a film, so I can set the category from the 

standard ‘People and blogs’ to ‘Film and animation’ so that the audience can discover the 

video whilst looking through the category. The comment settings I won’t need to use for the 

film at this time as I will be keeping the comment section turned on, but the comment 

settings can be changed so that comments can be turned on and off, what comments to 

show and how they should be sorted. In terms of these two features, I won’t be using the 

comment settings as I am keeping them switched on for feedback, but I will be changing the 

category to ‘Film and animation’ so that the audience will be able to discover the film easier. 

Conclusion 
As YouTube is one of the biggest video sharing platforms online, I feel that it is the best 

choice for me to use to showcase my video. These features that the platform has to offer are 

most useful to promote my film at the early stages of my career as a creator. Using the 

features, they have, it is a way for me to reach out and find my audience, and for the 

audience to discover and find me. 


